Milan, 23 March 2020

PRESS RELEASE
CORONAVIRUS EMERGENCY: BNL AND BNP PARIBAS CARDIF EXTEND FREE OF CHARGE
HEALTH INSURANCE COVERINGS OF THE "UNICA" POLICY
BNL and BNP Paribas Cardif strengthen their attention to customers for their needs for insurance coverage in this
time of serious emergency for the spread of Covid-19, by expanding - free of charge throughout Italy - some
guarantees of the health policy "Unica BNL" also to those insured who were to be forced to house quarantine following
a virus positivity, as well as for hospitalization.
BNL and BNP Paribas Cardif have extended, without additional costs, the recognition of an indemnity to the positive
customer in home isolation, paying a lump-sum compensation of € 400 (€ 200 for insured persons up to 17 years
old). In addition, in the case of hospitalization in intensive care, a daily allowance of € 160 is envisaged for a maximum
of 3 weeks.
The two additional coverages "intensive care allowance" and "quarantine allowances" are valid for two months from
16 March for those customers who already hold the Unica BNL policy, who have purchased the "medical expenses"
and "private clinic" guarantees.
BNL and BNP Paribas Cardif wish to express their closeness to the thousands of people and families affected by this
tragic emergency, hoping that as soon as possible, with the common commitment and responsibility of all, we will be
able to overcome this serious situation. The initiative relating to the Unica BNL policy is intended to be a contribution
to responding also to the new insurance coverage needs of customers, a further issue of attention and sensitivity at
this time.
________________
About BNP Paribas Cardif
The world leader in bancassurance partnerships and creditor insurance2, BNP Paribas Cardif plays an essential role in the lives of its policyholder
clients, providing them with savings and protection solutions that let them realize their goals while protecting themselves from unforeseen events.
As a committed insurer, BNP Paribas Cardif works to have a positive impact on society and to make insurance more accessible. In a world that
has been deeply transformed by the emergence of new uses and lifestyles, the company, a subsidiary of BNP Paribas, has a unique business
model anchored in partnerships. It co-creates solutions with almost 500 partner distributors in a variety of sectors (including banks and financial
institutions, automotive sector companies, retailers, telecommunications companies, energy companies among others), as well as financial
advisors and brokers who market the products to their customers. With a presence in 34 countries and strong positions in three regions – Europe,
Asia and Latin America – BNP Paribas Cardif is a global specialist in personal insurance and a major contributor to financing for the real economy.
With nearly 8,000 employees worldwide, BNP Paribas Cardif had gross written premiums of €29.8 billion in 2019.
*Source: Finaccord - 2018
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BNL, with over 100 years of activity, is one of the main Italian banking groups and among the best known brands in Italy, present throughout the
national territory with Branches, Private Banking Centers, Business Centers "Creo BNL for the Entrepreneur", Corporate Banking Centers and
Public Administration. BNL offers a wide range of solutions, products and services, from the most traditional to the most innovative, to meet the
multiple needs of customers (individuals and families, businesses, entities and institutions). Since 2006 BNL is part of BNP Paribas Group, present
in 71 countries, with approximately 199,000 collaborators, of whom over 151,000 in Europe, where it has four domestic markets: Belgium, France,
Italy and Luxembourg. BNP Paribas holds key positions in its major business sectors: Domestic Markets and International Financial Services
(retail banking networks and financial services are included by Retail Banking & Services) and Corporate & Institutional Banking. As well as the
whole BNP Paribas Group, BNL is particularly committed to economic, social and environmental sustainability; a #PositiveBanking strategy that
summarizes the Bank's ambition to generate, through its business, a positive impact on customers, collaborators and the whole community,
contributing to a more sustainable future.
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